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10 Pro Tips for Digital Marketing

Add call tracking software. How it works is the software replaces your phone number with a 
tracking phone number. It rings to your main line no different than the actual phone number. 
The software allows you to determine which types of marketing produced calls. Then you can 
hyper focus your budget towards the mediums that are actually bringing in new customers.  
The best way to find the software that works for you is to Google: call-tracking software and do 
your research.

Pro Tip 1

Add Google Analytics to your website. This software is free from Google. I would also recommend 
taking a Google Analytics course to understand what to look for. This seems very daunting, I get 
it. When you learn what to look for though, this software can become your best tool for your 
business. It allows you to find insights on how people are interacting with your website and where 
to adjust to make it more effective.

Pro Tip 2

This one’s simple. Make sure your phone number is click-to-call on your mobile website. This 
allows a user to click your phone number and directly use their phone to call you. There’s 
nothing worse than your users not being able to access your business when they are interested.

Pro Tip 3

Don’t limit yourself with your budget on Google Search. Once you dial into a profitable 
cost/conversion, turn the floodgates on. As long as you can handle the business, you should 
always want to get as many customers as you can when they are all profitable.

Pro Tip 4



Evaluate who your ideal customer is, not necessarily who your current customers are.
Once you have those sweet-spot customers, learn where they are searching online and put 
your brand in front of them.

Pro Tip 5

Be Brave. Step outside of your comfort zone. In today's market, you need to be bold to stand 
out. If you are too safe, your advertising will come across bland and unmemorable. Don’t be 
offensive, but teeter towards the inappropriate.

Pro Tip 6

Want to learn more ways your business can have a 
competitive edge?

• Receive a complete one-on-one analysis of your business account

• Appointments can be booked online at times of convenience for you

• Get answers to questions specific to your business

• Learn how the latest technologies can help modernize the way you work

Book an appointment at a Rogers Small Business Centre today:
www.rogers.com/businesscentres

Schedule a free in-store appointment to speak with one of our 
Small Business Specialists. 

When you think you’re done, you’re not. Digital marketing changes so frequently, it is worth 
investing in having someone continually looking at your digital presence and program. You should 
always be investing in someone to optimize your Google AdWords. It is not set and forget.

Pro Tip 8

Be social, but be a real person. I always recommend hiring someone in-house to do your 
social media. Facebook, Instagram, Twitter, Pinterest, Houzz, YouTube, etc. are really 
awesome if it’s authentic. The user groups who frequent these websites can smell a 
corporate phantom social writer from miles away. Make sure the person running your social 
media is able to work out of your business.

Pro Tip 9

Always create a consistent message offline, online and in store. Someone is far more likely to 
remember you when they see the same tagline and images across all mediums. 

Pro Tip 10
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