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Building community around your 
brand through social media

Kari Skelton 
Kari is a TV and Radio personality based in Edmonton, Alberta. Beyond regular media 
appearances, her popular style and parenting website kariskelton.com is among the most 
followed in Western Canada. She is insightful and fun, always bringing great energy and insight.

Make sure you’re posting regularly so your readers (clients) not only know they can expect fresh 
content, but they’ll also start to get excited about it. This will help you become a regular stop in 
their day.

1. Consistency

Stick with content that aligns with your brand and core values. Your audience will see right through 
the phony stuff. Keep it real and your readers will reward you for it.

2. Authenticity

Whether you hire a photographer or invest in a really good camera and take the pictures yourself, 
great photos are essential. Every blog post you create should consist of several compelling shots. 
The good news is, this content can be repurposed on your social channels as well.

3. Great photos

Copy needs to be attention-grabbing and compelling. Make sure the piece is edited (this may seem 
like an obvious point, but any errors will be a turn-off for some people). Posts need to be easy to 
read, not too long and there has to be a take-away (you’re providing them with information to help 
them shop, or make their life easier/more enjoyable, etc.).

4. Really great writing

Tell a story with your posts, don’t just provide information. If your audience is taking time out 
of their day to read your stuff, make it worthwhile for them!

5. Storytelling

@ KariSkelton @KariSkelton @KariSkelton

https://twitter.com/KariSkelton
https://www.instagram.com/KariSkelton/
https://www.facebook.com/KariSkelton/


Want to learn more ways your business can have a 
competitive edge?

• Receive a complete one-on-one analysis of your business account

• Appointments can be booked online at times of convenience for you

• Get answers to questions specific to your business

• Learn how the latest technologies can help modernize the way you work

Book an appointment at a Rogers Small Business Centre today:
www.rogers.com/businesscentres

Schedule a free in-store appointment to speak with one of our 
Small Business Specialists. 

Invite readers in as much as you can; be a little vulnerable. Introduce readers to staff and behind-
the-scenes of your daily operations. Look for little ways to let them in without getting TOO 
personal.

6. Be professionally personal

7. Content plan

Map out your content several weeks or even months in advance so you’re not left scrambling. 
Develop a calendar of posts and use social media schedulers to have posts ready to go.

You don’t need to be on every social media platform. It’s unnecessary, exhausting for you and 
too much for your readers. Do some research on which are best for the type of business you run, 
and excel at those specific platforms.

8. Pick your platforms wisely

Don’t “set it and forget it.” You need to engage with your audience on the platforms that you 
choose. Make sure you respond to comments. It will make your readers feel valued and help 
establish them as not only as followers, but also as continued clients.

9. Engagement

The digital world is constantly changing, so make sure you’re keeping up with the latest. Invest in 
courses, touch base with pros for tips, etc.

10. Do your homework

www.rogers.com/businesscentres

